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“Design may be our top unexploited competitive edge.”

-Tom Peters
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HIERARCHY OF CONSUMER NEEDS
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New Human Factors is more 
“pleasure-oriented”

Traditional Human Factors is 
“usability-oriented”
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DESIGN FOR PLEASURE
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PERCEPTUAL DESIGN
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AUTOMOTIVE INTERIOR 
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KEY STEPS OF PERCEPTUAL DESIGN

Perceptual Design
Define and characterize design elements 
in engineering terms and correlate them to 
perceptual quality
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RENDER
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PSYCHOPHYSICAL STUDIES
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CURRENT STATUS

� . �/�6%#����!�$ �'#�*�����%��),� !�
� '�6�%!*�$��)

� � ��)���*��4���6�9��)�1'%)��,����

� . �/��#����!(��:��!*�*�� ���6���;�<#



����������	
��
��
 ���������
��
������	�������
��
������ 	


FURTURE NEEDS
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